
An Eastern Riverina Noxious Weeds Advisory Group & 
Western Riverina Noxious Weeds Advisory Group  

initiative in cooperation with  
Lachlan Valley Weeds Advisory Committee & 

Macquarie Valley Weeds Advisory Committee. 
 

Funded through the NSW Weeds Actions Program 
(WAP) New Innovative Project for weeds 2013-2015 

and Murray Local Land Services. 
 

By avoiding Red Guide Posted areas we can all help stop the spread of weeds! 



Red Guide Posts are being installed along roadsides 
throughout the Riverina & Central Western NSW (by 

weed officers) to identify known locations of high risk 
noxious weeds.   

 
The Red Guide Posts alert road users of the site they 
need to avoid to prevent further spread of noxious 

weeds along high risk pathways. 
 

For a complete list of high risk noxious weeds go to 
www.riverinaweeds.org.au or www.westernweeds.org 

 
 

http://www.riverinaweeds.org.au/
http://www.westernweeds.org/


Over 2,000 Red Guide Posts have been distributed 
to 33 NSW Councils (project partners): 

 



A major component of this project was the development of 
resources that can be picked up by RMS and other Councils 
across the state.  These resources ensure consistency: 
 

• Installation procedure 
• FAQ factsheet 
• Flyer 
• Windscreen sticker 
• 30 sec & 15 sec TV commercial 
• 30 sec & 15 sec radio ad 
• Fuel Nozzle advertising 
• Media articles / releases 



Installation procedure 



FAQ factsheet 



Flyer 



Windscreen sticker 
To be put in all outdoor staff fleet vehicles (RMS, LCAs, LLS and utilities) as a 
visual reminder of what’s required in the Red Guide Post areas. The sticker is 

given to staff who have been briefed on the campaign and had the opportunity 
to ask questions.  The sticker is not to replace the briefing. 



TV Commercials & Radio ads 
 

• 30 sec & 15 sec TVCs went to air on the WIN network in 
Southern & Western NSW in September 2014.  

• 30 sec & 15 sec Radio ads aired on community radio 
• All are viewable via www.riverinaweeds.org.au 

“Dad! We can’t stop here!” 

http://www.riverinaweeds.org.au/WhatsNew/201484100196.asp


Fuel nozzle advertising 
Unavoidable engagement medium – this advertising will be read by everyone 

who fills up at the 10 service stations being trialled in the Riverina during each 6 
week campaign. These 3 creatives were on display September – November 2014 



Fuel nozzle advertising 
Given the creatives from the 1st campaign were in place for 3 months – no one else 

bought the space – we designed new creatives for our 2nd & 3rd campaigns which ran 
December 2014 - April 2015. $360 per site – 10 sites booked. 



Fuel nozzle advertising 
A version of our creatives have now been in place (at 10 service stations) since the first 

campaign commenced 1st September 2014.  Given our 2nd & 3rd campaigns ran into 
each other we again decided to refresh our creatives for the 4th campaign in June 2015. 
We also sourced 5 new service stations (Metro) to add to the 10 existing (Woolworths) 

service stations currently displaying our creatives across the Riverina.   



Media articles / releases 



Weed Officer Survey  
An initial survey was circulated (May 2014) to project partners (weed officers) to gather 

benchmark data on unauthorised works in known infested roadsides. The follow-up 
survey (June 2015) determined the effectiveness of resources developed by the project 

and again asked about unauthorised works.  Results are being collated as the surveys 
come in… Drink Coolers were developed as an incentive to maximise return of surveys!   



Other resources  
We try to promote this initiative through any opportunity that arises.  
The below are just two examples that we are currently working on – 

a postcard to hand-out at the NSW Weeds Conference (Cooma in 
October) and a display header for the Henty Field Days (September).  



Pilot Project Suppliers: 
 

• Roadside Products - Reflex Flexible Steel Marker Post (Red) no 
delineators 

• Conways Printing Jindera for the stickers (Vinyl Cut Lettering 
(50mm Font Height) (White vinyl cut lettering, “START” and 
“END” vertically ready for application))  

• TVC & radio ad produced by Anvil media. 2 year CAD license. 
 

This initiative is being rolled out with all listed partners.   
All resources have been developed with state roll out in mind. 

 
All resources are available at: www.riverinaweeds.org.au  

By avoiding Red Guide Posted areas we can all help stop the spread of weeds! 

http://www.riverinaweeds.org.au/


Weed Management Award 
Winner 2013/2014 
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